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Abstract 
Maritime tourism has been growing in the Baltic Sea Region for the last decade.  In 2012 over 4.2 million cruise passengers 
visited the Baltic ports. Apart from cruising, an important segment of Baltic maritime tourism represents ferry shipping. More 
than 50 million passengers were transported by ferries last year, mainly in international and domestic services. Such high levels 
of  the industry must have a great influence on cities in the region. One can put forward an argument that cruise and ferry 
shipping determines the spatial development and creates the demand for logistic services dedicated to cruise tourists.  
The purpose of this paper is to analyze and evaluate the impact of the cruise industry on the city of Gdynia.  Both cruise and ferry 
transport concentrate in Gdynia and demonstrates dynamic growth resulting in increased demand for  logistic services dedicated 
to passenger tourists. 
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1. Introduction  
Maritime tourism includes sea voyages by various kinds of ships to tourist resorts. The main sectors are cruise 
and ferry shipping. Cruising is a shipping dedicated to pleasure and reconnaissance voyages. The cruise ship can be 
defined as a vessel regularly used for cruise activities and the trip lasts longer than one day. Furthermore the ship is 
not used in ordinary liner shipping for transporting passengers between two or more ports ([Market:12], 2012).   The 
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cruise industry has shown dynamic growth for the last twenty years. The total demand for cruising grew from 4.5 
million passengers in 1995 to 9.91 million in 2001 (Miotke-Dzięgiel, 2002) and more than doubled in the next 
decade  to 20,6 million in 2011 (The Cruise Industry, 2012).  The global cruise passenger numbers in 2012 dropped 
slightly to 20,3 million (Shippax Market 13, 2013). The main regions of cruising are: the Northern American market 
with sub-markets: the Caribbean, the Bahamas,  the west and east coasts of North America; the European market 
with the Mediterranean and Baltic main submarkets; the Asian and Pacific markets and the Southern American 
market. 
Ferry shipping is a type of liner trade where passengers and cargo form one market. Ferries can be defined as 
ships with passenger accommodation and space (car-decks) for wheeled cargo. Ro-ro technology is used for 
loading/discharging vehicles. ([Market:11], 2011) The main regions of ferry operation are Mediterranean with 440 
million passengers in 2012, Northern Europe  - 337 million passengers, America – 305 million and South East Asia 
– 924 million (Shippax Market 13, 2013). It should be emphasized that in such destinations as America, Asia, 
Pacific or the Red Sea ferries are used as a means of transport only. Maritime tourism based on ferry shipping is 
strongly developed in Europe, especially in the Baltic, North Sea, English Channel and in some Mediterranean 
basins. 
In the last two decades, maritime tourism has become one of the fastest growing sector of the tourism industry. 
Key factors determining the development of the traffic result from external environment. The main are economic, 
social and political factors. 
The demand for tourist excursions is generated by relatively high earnings. In general an economic boom and 
growing income levels create the effective demand. Social factors  arise due to such elements as an increase in free 
time, fatigue of  big-city life and work as well as longer  life expectancy. Cruising and sea voyages are perceived as 
a way for spending time and exploration of interesting places. Stabilization of the political situation in cruise and 
ferry destinations  is another opportunity. Integration and facilitation in international tourism (i.e. open internal 
borders within the EU, waived visa requirements and easier cross-border traffic) generate demand for sea trips 
(Future labour.., 2013).  
The internal factors influencing maritime tourism result from activities taken by cruise and ferry operators to 
create demand. Key issues are, diversity of packages, marketing, utilization of suitable vessels, new buildings, and 
the organization of tours. Other factors affecting the attractiveness of the destinations  are shore excursion 
opportunities, cost of trip, shore-side logistics, tourist infrastructure or land transport infrastructure (road and rails 
access to port terminals and as well as to air terminals in the case of fly-cruises). 
The purpose of this paper is to present the sea passenger traffic in the Port of Gdynia and to analyze the influence 
of the cruise industry on the urban infrastructure and spatial development of the city. The research question focuses 
as well on logistic services in the context of growing cruise traffic. 
This paper is organized as follows, Section 2 describes the cruise market at Baltic Sea. In Section 3 a detailed 
analysis of cruise and ferry shipping in the City of Gdynia is given. Section 4 presents industries  cooperating in  
services dedicated to ferry and cruise passengers, while in section 5, the spatial development in the context of the 
environment is discussed. Conclusions are addressed in section 6.  
The methodology used in this study is based on the analysis of statistics,  analysis of services dedicated to the 
cruise sector and questionnaires and interviews with managers of enterprises involved in the cruise industry.  
2. Cruise market at Baltic Sea 
The Baltic Sea is one of the main ferry markets. In 2012  the total traffic amounted to 234 million passengers and 
91,3 million cars. These figures include all main and local routes in the whole region. On international and main 
domestic services, ferries carried nearly 49.57 million passengers and  8.7 million cars in 2013 (Shippax Market 13, 
2013). 
The biggest concentration of ferry industry occurs in the Western Baltic and Danish Straits. This market occupies 
62% of the total number of passengers. Ferry shipping in the Western basin serves mainly as a “floating bridge”. 
The main tourist links are those from Norway to Sweden, Denmark and Germany. 
The second region of ferry operation is the Eastern Baltic, which includes the services from Finland to Sweden 
and Estonia and links St.Petersburg to Finland, Sweden and Estonia. This market has a 30 % share in passenger 
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traffic. Connections in these waters have a tourist nature as cruising and package tours are very popular in this 
region. 
The Southern Baltic contains services from Sweden to Poland, Lithuania and Latvia. Its share in  passengers 
amounted to 8% . This market has experienced growth following the EU accession of the Baltic States in 2004. 
Services from Poland to Sweden are leading routes in this region. Tourist features of these connections are visible 
(Urbanyi-Popiołek, 2013).  
Table 1. Passenger ferry traffic volumes in the Baltic Sea, 2007 - 2012 
Passengers  2007 2008 2009 2010 2011 2012 
Western Baltic 33,228,220 32,382,424 30,885,554 30,557,823 30,178,535 29,464,903 
Eastern Baltic 15,036,663 15,059,727 16,092,159 17,071,019 17,189,256 17,079,688 
Central Baltic   3,392,223   3,588,446   3,461,773   3,556,730   3,570,460   3,585,560 
Total Baltic 51,657,106 51,030,597 50,439,486 51,185,572 50,938,251 50,130,151 
Source: author`s own elaboration based on Shippaxmarket 13, Shippax Information, Halmstad 2012; [Market:12] Statistics, Shippax   
Information, Halmstad 2012; [Market:11] Statistics, Shippax Information, Halmstad 2011; [Market:09] Statistics, Shippax Information, 
Halmstad 2009; 
Table 2. Cars ferry traffic volumes in the Baltic Sea 2007 - 2012 
Passengers  2007 2008 2009 2010 2011 2012 
Western Baltic 7,407,084 7,314,040 7,321,711 6,523,293 5,792,819 6,456,504 
Eastern Baltic 1,334,693 1,545,238 1,652,126 2,311,878 1,897,445 1,985,371 
Central Baltic    838,267    821,635    806,391    911,086   936,224    933,250 
Total Baltic 9,580,044 9,680,913 9,780,228 9,746,257 8,626,488 9,375,125 
Source: author`s own elaboration based on Shippaxmarket 13, Shippax Information, Halmstad 2012; [Market:12] Statistics, Shippax   
Information, Halmstad 2012; [Market:11] Statistics, Shippax Information, Halmstad 2011; [Market:09] Statistics, Shippax Information, 
Halmstad 2009. 
Most tourist are lines in Eastern part of Baltic. There are: Stockholm – Aland Island – Turku, Stockholm – Aland 
Island – Helsinki, Helsinki – Tallinn and Stockholm – Tallinn. A recent tourist destination for ferry shipping is St. 
Petersburg after the introduction as new visa rules in Russia (72 hours cruise without visa). Another ferry – cruise 
services is Norway – Germany/Sweden/Denmark, where duty free sales are one of the main factors for those 
destinations. 
Cruise shipping is the other maritime tourist sector in the Baltic Sea Region. The average annual growth rate for 
cruise traffic in the region amounted to 12.8% in the first decade of the XXI century. In 2011 3.6 million cruise 
tourists visited the Baltic ports. The total number of cruise passengers reached 4.2 million (Press Info, 2013). The 
Baltic cruise market is seasonal. Due to climatic reasons, cruise operations in the Baltic last approximately five 
months – from May to September. The main destinations are the capitals of countries in the region such as 
Copenhagen, Stockholm, Helsinki and Tallinn as well as attractive tourist resorts  like St.Petersburg, Gdansk, 
Gdynia, Rostock (The Cruise Industry, 2012). 
Copenhagen reveals the biggest volume of cruise traffic in the Baltic Region This is the port of call for the 
majority of cruise ships operating in the Baltic. Besides it is also the main embarking/disembarking port  among the 
Baltic destinations. Kiel and Rostock function as embarking/disembarking places as well. The latter is considered an 
important port of call in Baltic cruise trips. In turn, ports such as St. Petersburg, Tallinn, Helsinki and Stockholm are 
leading tourist destinations for cruise ships. 
 
 
 
345 Ilona Urbanyi-Popiołek /  Procedia - Social and Behavioral Sciences  151 ( 2014 )  342 – 350 
Table 3. Number of cruise passengers in main Baltic ports, 2008 - 2011 
Port / rok 2008 2009 2010 2011 
Copenhagen 560,119   675,000   662,000   640,000   
Helsinki 360,000   361,236   343,933   382,000   
Tallinn 377,522   416,605   389,370   443,000  
St.Petersburg 394,644   425,550   246,925   445,476   
Stockholm 662,000   790,170   381,141   407,162   
Rostock 171,500   161,800   214,800   257,300   
Kiel 222,130   291,388   341,537   355,000   
Source: Market:12] Statistics, Shippax Information, Halmstad 2012 [Market:11] Statistics, Shippax Information, Halmstad 2011, [Market:10] 
Statistics, Shippax Information, Halmstad 2010, [Market:09] Statistics, Shippax Information, Halmstad 2009 
3. Analyses of cruise and ferry shipping in City of Gdynia 
The Polish ferry market comprises links from the ports of Gdynia and Gdansk located on the Eastern Coast and 
from Swinoujscie at Western to Sweden. The services are as follows: 
 Gdynia – Karlskrona (Stena Line) 
 Gdansk – Nynashamn (Polish Baltic Shipping Company – Polferries ) 
 Swinoujście – Ystad (Unity Line 
 Swinoujście – Trelleborg (Unity Line) 
 Swinoujście – Ystad  (Polish Baltic Shipping Company – Polferries ) 
 Swinoujscie –Ystad (TT-Line) 
Since the middle of the last decade passenger turnover has been growing. Until 2003 total traffic was stable at a 
level about 900 thousand people a year. Poland`s accession to the European Union brought gradual increase and in 
2013 ferries carried 1,102 million passengers from Polish ports. The main factors positively affecting the demand 
for trips are Poles travelling to work in Scandinavia and Scandinavians arriving to Poland for shopping. Tourism has  
become an important factor as well, since  inbound and outbound traffic and cruise trips have become popular in 
Scandinavia and Poland. The interest and segmented tourist packages offered by carriers also played a significant 
part in growth of demand.  
The  Gdynia – Karlskrona link operated by Stena Line leads in the passenger segment in the Polish ferry market. 
It has been operated with some disruptions by various carriers  since 1981. In 1998 it was taken over by Stena Line. 
Initially one passenger/trailer ferry “Stena Europa” plied the route. To serve the growing demand the second ship ro-
pax  “Stena Traveller” was introduced in 2001. A year later bigger “Stena Baltica” has taken over from “Stena 
Europa” and the passenger capacity has grown by 30%.  
In December 2010 Stena Line introduced a new cruise/trailer ferry “Stena Vision” and in June 2011 a sister 
vessel “Stena Spirit” started to ply the route. Both ferries used to serve the Goteborg – Kiel link as “Stena 
Scandinavica” and “Stena Germanica”. Before shifting to Gdynia – Karlskrona, the vessels were converted. The 
passenger space was renovated and some new rooms like SPA and “Living Room” were set up. The cabins were 
rebuilt and refurnished. The employment of two new ferries doubled the capacity of the service. Furthermore 
allowed the carrier to upgrade the passenger standards and enabled it to offer wider services onboard (Urbanyi-
Popiołek, 2011). 
The employment of two large cruise ferries has resulted in increased turnover. The line has become, apart from 
cargo service, a main passenger route. It has a 50% share in passengers and 30% share in cars in the Polish ferry 
market. 
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Table 4. Passenger traffic at Gdynia – Karlskrona ferry link 
Year Passengers Cars 
2003 385,437 53,521 
2004 420,012 64,987 
2005 361,239 71,697 
2006 413,431 73,643 
2007 429,164 80,244 
2008 375,055 69,994 
2009 350,762 64,940 
2010 351,357 72,096 
2011 435,000 79,000 
2012 469,516 86,256 
2013 509,335 92,903 
Source: author`s own elaboration based on Stena Line data 
Gdynia is an important destination of cruise shipping as well. The number of cruise ships calling at Gdynia was 
stabilized at about 82-96 calls per season. In 2011, the number of ships dropped to 56 due to the withdrawal of two 
carriers from the Polish market – Princess Cruises with 12 calls, and Pulman Tour  with 17 calls. A year later  the 
number of calls grew to 69, but  in 2013 it dropped again to 57. 
Table 5. Cruise traffic in Port of Gdynia 
Year Passengers Numbers of calls 
2007 89,000 87 
2008 123,532 89 
2009 134,884 96 
2010 125,505 85 
2011 78,418 56 
2012 108,628 69 
2013 82,471 57 
Source: Cruise Baltic Review 2013 – Statistics 2000-2013, Cruise Baltic data 
The number of passengers in the study period has been growing faster than the number of calls due to  larger 
vessels employed in the Baltic cruise market. Similarly, a decrease in traffic was lesser than the drop in calls. In 
2013 the number of cruise passengers visiting Gdynia amounted to 82,4 thousand (Gdynia Port Authority, 2014). 
The Baltic cruise market is highly competitive. The number of cruise ships entering the destination, apart from 
endogenic factors, such as tourist attractions, transport and tourist infrastructure and the quality of logistics ashore, 
is heavily dependent on the promotion of the location and the utilization of the marketing instruments. The latest 
factor is influenced largely by the fluctuation of the number of calls and the traffic.  
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4. Demand for on-shore services for the ferry and cruise industry in the City of Gdynia 
Maritime tourism creates demands for on-shore services. The range is wide and includes hotels, catering, land 
transport, entertainment, shopping and culture, as well as many other services like medical, SPA, sport etc. There is 
also a gradual shift taking place from the renowned “3S” paradigm towards “3E” (entertainment, excitement, 
education) (Kowalczyk. 2005). Moreover ferries and cruise ships require a number of dedicated services i.e. 
shipchandler, fuel supply or repairing.  
There is no analysis available concerning the direct impact of maritime tourism on enterprises and spatial 
development. The present level of ferry and cruise turnover in the City of Gdynia requires efficient logistic services 
and suitable infrastructure. So one can assume that ferry and cruise passengers have an influence on the mentioned 
segments, particularly on the labor market, incomes in cooperating sectors and urban infrastructure. It is estimated 
that in the tourism industry in Pomeranian district approximately 19.9 thousand people were employed in 2010 
(Maritime sectors and labor market, 2012). 
 Both segments of maritime tourism are distinguished by a specific feature, so the requirements for passenger 
services differ as well as the impact on the external environment. 
The Gdynia – Karlskrona ferry connection is the most important for the city. In 2013, as mentioned above, more 
than half a million passengers were carried by Stena Line. About 25% were foot-passengers, the rest were travelling 
by cars. According to the questionnaire conducted among passengers, 65% of them travel for tourist and recreation 
purposes. The largest group of passengers are travelling between Sweden and Poland. For Swedes, Gdynia and 
Gdansk are the main places of interest (Urbanyi-Popiołek, Klopott, Hałaczkiewicz, &Głuch, 2011). It is known that 
ferry passengers mostly stay in the town visited or near the ferry terminal. 
The volume of ferry traffic impacts the tourism infrastructure. Services for ferry travellers should be regarded 
from two points of view. The first are services on ferry terminals connected with embarking and disembarking. In 
the terminal full service for ferry travellers is provided. Furthermore the connections with city infrastructure are 
important. In Gdynia the ferry terminal is situated in Helskie Quay in the Western part of the port. It has good road 
connections with the city centre for motorized and foot passengers. For the last group the shuttle bus was established 
jointly by the ferry carrier and Gdynia Public Transport operator in 2012. However, due to a lack of interest, this 
convenient connection from the terminal to the city centre was ceased.  
The other segment includes services offered to the passengers on the basis of hotel, catering, commercial, cultural 
and sports infrastructure. These services are delivered both to passengers who stay in Gdynia and to visitors who 
only pass through the city going to other destinations. Moreover, ferry tourists purchase goods and make use of non 
tourist services (i.e. medical services, public transport, etc.).  
For on-shore services, the ferry passenger structure is also of considerable relevance, as travel motivation creates 
the revenue and employment in the business sectors. In the case of package trips, pleasure passengers will use 
accommodation at a hotel, catering services and cultural or entertainment providers. Participants in mini cruises 
organized within liner ferry voyages, in turn, have limited access to such services, with no accommodation on shore 
and  limited demand for catering. The “tourist motivation” can also be reported by liner passengers who  plan their 
trip individually. The demand for services among shopping travellers is limited to shops and catering. 
Cruise vessel passengers in turn form organized groups. The main purpose of their trips is sightseeing. Due to the 
specific nature, cruise ship passengers do not use hotel facilities. Package trips generally focus on tourism 
(sightseeing tours), cuisine and culture. The range of services caters for the individual interests of different groups. 
The majority of passengers from cruise ships calling at Gdynia do not stay in this city, but they are transported to 
other destinations within stay programs. This is a characteristic feature of the Gdynia cruise market. Such 
programmes include sightseeing tours to Old Town in the Gdansk city centre, Oliwa, and Sopot, as well as trips to 
Malbork. The packages are prepared by travel agencies in cooperation with carriers or their agents. Visitors who are 
not interested in any organized program spend  time individually in Gdynia, shopping or sightseeing.  
The specificity of cruising generates less demand for on-shore services than ferries. The ferry traffic and  its 
structure as well as year round traffic influence the conclusion that ferry passengers create the biggest  demand for 
on-shore services and are of utmost importance for the service suppliers.  
The first group of enterprises cooperating with maritime tourism are travel agencies. In Gdynia the group 
includes: 
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 Stena Line – the ferry company organizes tourist packages for passengers arriving in Poland by ferry. It cooperates 
with accommodation suppliers arranging accommodation for groups, as well as for individual passengers. 
Furthermore it organizes catering services for groups and cooperate with transport companies – buses and taxis for 
sightseeing groups and individuals. 
 organizers in cruising – this group includes travel agencies organizing the accommodation of cruise-ship 
passengers.  They cooperate with bus companies, tour guides, cultural establishments (i.e. museums) and caterers. 
The Baltic Gateway is the leading organizer in this sector. The others are the Gdynia Marine Agency and Inter 
Marine. 
 tour operators  - travel agencies selling package trips and tickets for ferries operators, in Gdynia operate about 45 
tourist agents. 
Another sector providing services to maritime tourists is the hotel industry. Eleven hotels exist in Gdynia, in  
their midst only one is four-star, the rest are two and three- stars. The research carried out among the ferry 
passengers shows that about 75% of visitors choose hotels, with three-star as the most popular. The other 
accommodation facilities include boarding houses and youth hostels. Growing popularity demonstrates individual 
accommodation, i.e. suites.  
The other enterprises engaged in cooperating with maritime tourists in Gdynia are numerous and they serve not 
only passengers, but also other tourists. First of all, such industries as shops, medicaland urban transport are 
dedicated to inhabitants. 
There is no detailed  data on incomes and  employment concerning the businesses involved only in maritime 
tourism.( Future labour qualification, 2013)The majority of companies, including travel agencies, hotels, catering 
enterprises, as well as entertainment and culture establishments provide their services to different tourist categories 
and inhabitants (2007-2011 Tourist Economy Report, 2013). However, the increasing number of ferry passengers 
staying in Gdynia is a great opportunity for industry in respect of revenues and employment. 
The growing number of passengers creates demand for sustainable logistic services dedicated to the cruise 
industry. In Gdynia there does not exist one enterprise or any institution responsible for the coordination of complex 
services for maritime tourists. Tour operators organize stays in the city, but packages are segmented and do not 
satisfy the requirements of the tourists. Furthermore the enterprises and institutions do not cooperate servicing the 
customers. Research conducted among the ferry passengers reveals that approximately 70% of them are only 
interested in individual packages including i.e. accommodation, catering, entertainment, or accommodation and 
medical, shopping and SPA. To create sustainable logistic services a dedicated institution, so called “one stop shop” 
should be established to coordinate complex services prepared for individual needs.  
5. Spatial development of City of Gdynia in the context of increase cruise traffic 
Maritime tourists create demand for infrastructure in the city, i.e. road network, urban facilities, shopping centres, 
entertainment complexes. This infrastructure is dedicated mainly to the inhabitants of the city. On the other hand, 
good infrastructure and standard of services are factors influencing visitors perceptions of the city. 
Gdynia is one of the few cities where city centre is close to sea. It is a great advantage and creates possibility of 
development of tourist functions. In 2010 the Gdynia Port Authority renovated the Pomeranian Quay where the 
museum vessels – the frigate “Dar Pomorza” and destroyer “Błyskawica” are berthed. It is also a place where 
smaller cruisers visiting Gdynia stop. The quay is a part of the main tourist axis of the city. 
Museums, entertainment facilities (i.e. cinema complex, the musical theatre), shopping centres, as well as 
restaurants, pubs and cafés are located in the city centre within a few minutes walk or drive. The large cruise ships 
berth at French Quay situated at a distance of 15 minutes walk.  
The transportation system of the city is based mainly on roads and vehicle transport. It causes traffic congestion, 
air pollution and noise (Browne et.al, 2012). Gdynia is one of the few cities where trolleybus transport is developed. 
Unfortunately there is no direct trolleybus line to the city centre from the ferry terminal or port area where cruise 
ships are berthed.  
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One of the main problems of cities like Gdynia is the congestion caused by the increase of passenger and freight 
vehicles in the urban areas (Taniguchi et.al, 2012). The growing number of motorized ferry passengers in the city 
centre is visible. The ferries call into Gdynia twice a day. More passengers arrive by the night ferry entering the port 
at 7 a.m. Leaving the terminal, motorized passengers meet heavy morning  traffic and generate additional gridlocks. 
Despite dual carriageways connecting the terminal with the centre, it is a bottleneck. Foot passengers use public 
transport, which is overcrowded during this part of the day.  
The majority of the cruise passengers are transported by buses to other places. The organization of such transport 
is a great logistic challenge. The number of travelers onboard create a demand for transport services. Large cruise 
vessels carrying 2000-3000 passengers need 20-40 busses. After disembarkation, the buses pass from the port area 
by the city centre and cause additional congestion on narrow streets. One must remember such a big number of  
buses are leaving the port and later coming back at the same time.  
The growing number of maritime tourists generate demand for services like catering (bars, restaurants) and 
shopping (e.g. general stores, clothes and shoe shops, shopping centres, household appliance shops, souvenir shops), 
as well as accommodation. A larger rush in shopping and catering areas is observed every Monday and Thursday 
when Stena Line ferries are at berth all day as well as during cruise ships stays.  
In urban environments people are carried by individual vehicles and public transport, while cargo is transported 
by trucks and trailers. The passenger and cargo flows are linked and compose the comprehensive system of urban 
mobility (Trentini, et.al, 2012). The providers of hospitality services need efficient supplies. Most delivery problems 
to the city centre are caused by narrow streets and small capacity trucks. (Chwieciuk et.al, 2010). On the other hand 
supplies in heavy road trucks are not accepted in central districts. The freight transportation increases in urban areas 
contributes to congestion, air pollution, noise and to a rise in logistic costs. In addition growing  number of cargo 
and passenger vehicles on the road increases the risk of accidents (Russo, 2012). 
For spatial development, the implementation of port city logistic solutions is important. The reduction of noise 
and emitted pollution appears especially important in the area of the tourist resorts with shops, hotels and restaurants 
located in the city centre. 
Maritime tourism generates demand for sustainable infrastructure dedicated for passengers. The element of 
functional transformation of spatial development in Gdynia is the decision of building a new ferry terminal in the 
Eastern part of the port at the Polish and Finnish Quays.  A new terminal is located close to the city centre and has 
good road connections with the central district of the city. The weakness of the cruise business in Gdynia is the lack 
of cruise terminals. The passengers disembark directly from on-board to the quay and then are transferred to buses 
so it is unfriendly for the users. The port authority does not plan to establish a dedicated terminal for this segment of 
tourists due to seasonal traffic and the level of turnover. The increase in the number of maritime tourists will 
influence the development of the city tourist and  trade industries. It is the examples of positive influence of 
maritime tourism on economic and spatial development of the city.  
6. Conclusions 
The increase in maritime tourism has had a great impact on the development of port cities. It is also one of the 
factor creating  functional and  spatial changes. Port cities have an increased share in tourism. In such Baltic ports 
like Copenhagen, Stockholm, Helsinki and Rostock, dedicated infrastructure like terminals, shopping and 
entertainment centres have been developed. In those tourist destinations logistics services for cruise and ferry 
passengers are built up. 
 Gdynia has great potential to become an important ferry and cruise destination. The city is a cruise port of call, 
including the world’s largest cruise ships. It is also the destination of an important ferry link on the North-South 
axis. The increasing traffic of ferry and cruise passengers influences on the spatial development of the city and the 
region as well as on service providers in the context of employment and incomes. It should be emphasized, that at 
present the city does not  take advantage of the growing number of visitors.  
The increasing number of tourists has a negative impact on the urban areas in the context of external effects, such 
as congestion, emission of  pollutants and noise. For sustainable development of the city, such actions are 
recommended: shift ferry passengers from private cars to public transport – buses and trolleybuses, promote foo-
passengers,  limit traffic in the city centre and build new car parks in the zone adjoining the main tourists axis.  In 
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comparison with cargo flows to city centre shops, catering and hotels,  in the outside zones, e.g. in the port area,   
distribution facilities- like consolidated centres should be introduces. Such friendly solutions should prevent the 
degradation of the environment. 
It should be emphasized that areas between the port and the city are often regarded as trouble spots. In Gdynia 
attractive locations close to city centre and the port territory should be regarded as suitable for tourist services. On 
the other hand the growth of tourism infrastructure positively affects the inhabitants  of the city. The strength of 
Gdynia is the location of the centre close to the sea. Therefore in spatial policy the municipal and port authorities 
should take steps to transform and maintain the areas between the port and the city as friendly and convenient space 
for inhabitants and tourists. 
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